GUIDELINES FOR THE USE OF THE
2008 CANBERRA AND CAPITAL REGION TOURISM AWARDS
WINNERS LOGO(S)

As an Award Submission category winner  OR a Visitor Experience Award winner  you are able to access and
use the Tourism Awards winner’s logo(s).

The following guidelines have been set down by Australian Capital Tourism in regards to this logo usage:

1. You cannot_use the logo(s) unless it is relevant to the category in which you were the winner. For example,
it cannot be displayed for advertising of an entire establishment if it was won for a specific component or
leased part of the business.

2. The logo is not to be manipulated or changed in any way.

Logos and referring to your Award

There are 2 types of logos which you are able to use:

1. Generic 2008 Canberra and Capital Region Tourism Awards winner’s logo.

2. Category specific 2008 Canberra and Capital Region Tourism Awards winner’s logo (this includes the
name of the category that you won your award in).

At all times when you are referring to your Award in the 2008 Canberra and Capital Region Tourism Awards you
must ensure that:

1. The year of win (i.e. 2008) is stated in all advertising and display material.
2. The category won is stated in all advertising and display material where possible.

Breach of Guidelines
Australian Capital Tourism issues the Tourism Awards winner’s logo(s) to eligible business in good faith that the
guidelines will be adhered to — thereby maintaining the prestige of receiving an Award.

If it is brought to our attention that the Awards guidelines have been breached, a letter will be sent to the business
in question outlining how/where the breach has occurred. The business will be given 30 days to make the relevant
adjustments or provide proof that a suitable solution has occurred to rectify any breach.

If no adjustments are made or no proof is provided that the business is rectifying the situation, the
business will no longer be able to refer to their w in for any current and/or past Canberra and Capital
Region Tourism Awards. This matter will be then referred to the Department of Fair Trading for further
investigation.

Amendment to previous logo guidelines
The above guidelines now override all previously issued guidelines pertaining to Tourism Awards logo usage -
regardless of the year, recognition level, category type etc.

For example, previous guidelines have stated that the Tourism Awards winner’s logo(s) could only be used for the
12 months following receipt of the award. (ie — if a logo was issued at the 2005 Awards it could be only used for 12
months up until the announcement of winners/commendations at the 2006 Awards). This no longer holds
relevance.

For queries or clarification on the above guidelines please contact the Tourism Awards Coordinator on 6205 0666.



